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https://www.walmartcanada.ca/newsroom/2020/07/20/walmart-canada-announces-major-3-5-billion-investment-for-growth-and-customer-experience-transformation
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https://app.powerbi.com/groups/me/reports/ec82e33d-e70c-40b8-b2ca-d62061413df1/?pbi_source=PowerPoint
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https://app.powerbi.com/groups/me/reports/ec82e33d-e70c-40b8-b2ca-d62061413df1/?pbi_source=PowerPoint
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https://www.nielsen.com/wp-content/uploads/sites/3/2019/04/global-corporate-social-responsibility-report-june-2014.pdf
https://degree.lamar.edu/articles/business/corporate-social-responsibility/
https://www2.deloitte.com/us/en/pages/consulting/articles/consumer-products-and-sustainability-innovation.html


https://www.lbg-canada.ca/the-lbg-model/
https://www.lbg-canada.ca/the-lbg-model/




Each of Walmart’s 402 stores can distribute $6,000 in 
grants to the local community

Provide direct charitable contributions and 
host annual fundraising campaigns with 
Walmart’s national partners 

Select organizations in the four regions across Canada where Walmart 
operates receive a minimum of $20,000 to expand or enhance their reach
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via Jack Nathan Health Centres 

and pharmacies 

via partnership with CCHF

https://www.cdc.gov/flu/vaccines-work/2019-2020.html
https://www.cdc.gov/flu/about/keyfacts.htm
https://pubmed.ncbi.nlm.nih.gov/19625341/
https://pubmed.ncbi.nlm.nih.gov/19625341/
https://moneyguide.ca/fees/drug-dispensing-fees/




By tackling food insecurity in communities 

By creating a nurturing environment where children can flourish

https://www.sapling.com/6400372/definition-low-income-canada


https://www.narcity.com/natural-disasters-in-canada-cost-the-government-dollar430-million-a-year-on-average


The results presented within this document have been provided to Walmart Canada for the purpose of assessing the socio-economic contribution of Walmart Canada’s 

operations and investments to the economy of Canada and to the economies of selected Canadian jurisdictions. 

This study does not represent a cost-benefit analysis for Walmart Canada or any other stakeholder and does not represent a comparison of the potential socio-economic 

impact of Walmart Canada’s operations and investments to the potential impact of an alternative use of resources.

Deloitte LLP (“Deloitte” or “Deloitte Canada”) does not assume any responsibility or liability for losses incurred by any party as a result of the circulation, publication, 

reproduction or use of this initial analysis contrary to its intended purpose.

This analysis has been made only for the purpose stated and shall not be used for any other purpose. No party other than Walmart Canada is entitled to rely on this analysis 

for any purpose whatsoever and Deloitte accepts no responsibility, liability, or duty of care to any party other than Walmart  Canada. 

The analysis is provided as of September 7, 2022, and Walmart disclaims any undertaking or obligation to advise any person of  any change in any fact or matter affecting this 

analysis, which may come or be brought to Walmart’s attention after the date hereof. Without limiting the foregoing, in the event that there is any material change in any fact 

or matter affecting the analyses after the date hereof, Walmart reserves the right to change or modify the analysis but are under no obligation to do so. Observations are 

made on the basis of economic, industrial, competitive and general business conditions prevailing as at the date hereof. In t he analyses, assumptions have been made with 

respect to the industry performance, general business, and economic conditions and other matters, many of which are beyond Walmart’s control, including government and 

industry regulation.

The full extent of the ongoing COVID-19 pandemic’s impact on the economic outlook remains uncertain. It is, therefore, important  for readers to consider that the analysis is 

based on third-party data (e.g., economic and industry data) up to September 2022 and does not include any consideration of the likely economic impact of either COVID 

events or the related fiscal stimulus measures. 

The assessment of social contribution (except the Associate Scholarship Program, for which primary data was collected through an online survey) relies on data provided by 

Walmart Canada, its national partners, and publicly available data. Deloitte did not conduct independent validation of data received from Walmart Canada or its national 

partners. Walmart Canada and national partner information used in the assessment was taken as reported. The data provided spans the time period of January 2019 to 

December 2021. 

The assessment of social contribution did not take an experimental approach using counterfactuals. Counterfactual analysis is  a comparison between what happened and what 

would have happened in the absence of the intervention. Due to data limitations, a counterfactual approach was not possible a t the time of the assessment.

Walmart Canada’s contributions towards social outcomes should be considered estimates, as other factors (e.g., contextual) may have also contributed to the results 

achieved. Social contributions are estimated based on the total attributable amount of money and resources provided to community and national partners. 

No opinion, counsel, or interpretation is intended in matters that require legal or other appropriate professional advice. It  is assumed that such opinion, counsel, or 

interpretations have been, or will be, obtained from the appropriate professional sources. To the extent that there are legal issues relating to compliance with applicable laws, 

regulations, and policies, Walmart assumes no responsibility therefore.

Deloitte’s analyses must be considered as a whole and that selecting portions of the analyses, or the factors considered by it, without considering all factors and analyses 

together, could create a misleading view of the issues related to the report. Amendment of any of the assumptions identified throughout this report could have a material 

impact on Deloitte’s analysis contained herein. Should any of the major assumptions not be accurate or should any of the information provided not be factual or correct, 

Deloitte’s analyses, as expressed in this report, could be significantly different.
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https://www.sopact.com/theory-of-change
https://www.lbg-canada.ca/the-lbg-model/




∆ 𝑚𝑜𝑟𝑡𝑎𝑙𝑖𝑡𝑦 𝑟𝑎𝑡𝑒 = 𝑚𝑜𝑟𝑡𝑎𝑙𝑖𝑡𝑦 𝑟𝑎𝑡𝑒 𝑜𝑓 𝑢𝑛𝑣𝑎𝑐𝑐𝑖𝑛𝑎𝑡𝑒𝑑 − 𝑚𝑜𝑟𝑡𝑎𝑙𝑖𝑡𝑦 𝑟𝑎𝑡𝑒 𝑜𝑓 𝑣𝑎𝑐𝑐𝑖𝑛𝑎𝑡𝑒𝑑

𝑚𝑜𝑟𝑡𝑎𝑙𝑖𝑡𝑦 𝑟𝑎𝑡𝑒 𝑏𝑎𝑠𝑒𝑑 𝑜𝑛 𝑣𝑎𝑐𝑐𝑖𝑛𝑎𝑡𝑖𝑜𝑛 𝑠𝑡𝑎𝑡𝑢𝑠 = 𝑁𝑢𝑚𝑏𝑒𝑟 𝑜𝑓 𝑑𝑒𝑎𝑡ℎ𝑠
𝑁𝑢𝑚𝑏𝑒𝑟 𝑜𝑓 𝑐𝑎𝑠𝑒𝑠
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https://www.statcan.gc.ca/en/subjects-start/population_and_demography
https://health-infobase.canada.ca/covid-19/?stat=num&measure=deaths_total&map=pt
https://health-infobase.canada.ca/covid-19/)
https://www.cdc.gov/flu/about/keyfacts.htm
https://www.cdc.gov/flu/vaccines-work/2019-2020.html
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https://www150.statcan.gc.ca/n1/pub/82-003-x/2022002/article/00002-eng.htm
https://proof.utoronto.ca/wp-content/uploads/2020/03/Household-Food-Insecurity-in-Canada-2017-2018-Full-Reportpdf.pdf
https://proof.utoronto.ca/wp-content/uploads/2020/03/Household-Food-Insecurity-in-Canada-2017-2018-Full-Reportpdf.pdf
https://kclpure.kcl.ac.uk/portal/files/107934217/Tarasuk_Fafard_St_Germain_Loopstra_AuthorAcceptedManuscript.pdf
https://globalnews.ca/news/8339332/food-bank-canada-use-rises-pandemic/
https://www.bing.com/search?q=how+many+food+banks+users+use+Food+banks+cananada&cvid=b464be618eb747eea44b4dbb91ff95b2&aqs=edge..69i57j69i11004.7017j0j1&pglt=41&FORM=ANNAB1&PC=U531
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