


About this report

Given Walmart’s size and scope of
operations in Canada, it has a
significant impact on the Canadian
economy and society. The objective
of this report is to demonstrate
Walmart Canada’s impact- from its
purpose and values, to its
contributions, which boost the
Canadian economy and support
communities.

Deloitte Canada was engaged in the
preparation of this report. A team of
economic and social impact
consultants led the modelling
exercise to estimate Walmart
Canada’s economic and social
contributions!

r to the Note to Reader on pa
d limitations of the results pr




Executive Summary

Study background

Deloitte was engaged by Walmart Canada to assess its economic and social contributions in Newfoundland and Labrador. This assessment included an estimation of
direct, indirect and induced economic contributionsin terms of Gross Domestic Product (GDP), labour income and employment for Canada, individual provincesand as
well as for selected communities. Our analysis also included a pricing analysis which assessed the relationship between Walmart Canada’s presence in major metropolitan
areas across Canada and consumer prices. For the social contribution analysis, statistical modelling of community giving data was used to determine Walmart Canada’s
contributions to several positive socioeconomic outcomes in communities across Newfoundland and Labrador. In addition, a series of broader socioeconomic
contributions were described through research and consultations with Walmart’s key external business and community partners to gather the data for analysis and

modelling.

In 2018, Walmart Canada’s operationsand investments contributed... Other highlights:
A 4 FTEs are sustained in Newfoundland and Labrador for every million dollars of
$277M in Gross Domestic Product (GDP) Walmart sales and investments

A $0.44 in GDP is sustained in the Newfoundland and Labrador economy for every $1 of
Walmart sales and investment

%\@%

$167M in labourincome
A Over the 2018-2021 period, Walmart Canada’s total economic contribution to

Newfoundland and Labrador’s GDP and FTEs grew by an average of 4% annually. The
GDP contribution reached more than $306M in 2021 and the number of FTEs created
and sustained reached 2,500 during the same year

2,000 in full-time equivalent jobs (FTEs)

In addition to the substantial impact to Newfoundland and Labrador’s GDP and employment, Deloitte found that increasing Walmart’s presence in a metropolitan
area leads to lower consumer prices. Thisis particularly true for health and personal care products and clothing. Overall, one additional Walmart store per 100,000
population lowers overall consumer prices by a substantial 2%
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Executive Summary

To assess social contributions, Deloitte conducted interviews with Walmart
internal stakeholders and its national partners. Walmart’s contribution to
improved outcomes in the community were modelled using publicly available
and community giving data provided by Walmart and national partners.

Walmart’s social contribution can be categorized through its business
activities, and community giving initiatives.

Key Findings:

A As of 2021, 54% of all associates identify as women

A Over the past three years, Walmart has delivered almost 9.3 million hours
of career related skills and development training, along with 1000+
management trainings related to diversity, equity and inclusion (DE&I)

A From 2019-2021, over $26 miillion in direct funds were provided by Walmart

for community giving initiatives, with another $75 million raised by
associates and the community through annual fundraising campaigns

Although Walmart’s funds went towards many impact areas, this study focuses
on how Walmart contributes to improving health access and equity, disaster
preparednessand response, and food security in Newfoundland and Labrador,
and across Canada.

Key findings across Canada*

>CAS$200 million directly to the community through donationsand
fundraising

Contributing to improved food security of ~100,000 Canadiansin
partnership with Food Banks Canada

>CAS$5.2 million in community grants distributed to 2,500+ unique
organizations

06006

delivery of over 700,000 vaccines

Contributing to ~3,500 less COVID-19 related hospitalizations via the

Key findings in Newfoundland and Labrador*

ﬁﬁ >CAS$2.3M raised through annual national fundraising campaigns and
$145,000 provided in community grants

~

La Contributing to improved food security of 1,430+ people in
partnership with Food Banks Canada

ju]

@ Contributing to ~12 less COVID-19 related hospitalizations via the
delivery of over 2,500 vaccines

*From 2019-2021
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Walmart Canada’s Economic Contributions
In Newfoundland and Labrador
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Walmart’s Retail Operations in Newfoundland and Labrador at a Glance

Walmart Canada operates stores in all provinces as well as in two
W territories in Canada

Walmart Canada operates 11 stores in Newfoundland and 9 of 11 Walmart Canada stores in

Labrador, through which it drives several forms of Newfoundland and Labrador are
economic and social contribution. Walmart Canada pu rchased Counts of Walmart stores by province and territory located in small communities with
$21.0M'worth of products in 20182 from vendors based in populations of less than 30

thousand people.# In those small
communities, economic
opportunities tend to be limited

Newfoundland and Labrador, which grew at an average of
43.8% over the 2018 to 2020 period to $43.5M. On average,

over 2018-2020, Walmart Canada in Newfoundland and and Walmart Canada makes an
Labrador:3 =5 important contribution sustaining
, the operation of its local suppliers
A Accountsfor 6% of Newfoundland and Labrador’s retail B and providing choices to local

sales customers.

A Directly employs 1,400 full-time equivalent positions (FTEs)

In 2020, Walmart Canada also announced $3.5B in investments for

growth and customer experience transformation over the next five years
nationwide.®
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Walmart Canada’s Economic
Contribution Modelling Introduction

This section assesses Walmart Canada’s annual economic
contribution to the Newfoundland and Labrador economy
from its operations, including its supply chain, as well as from
investments.

The economic contribution is estimated using an Input-
Output model and represents a total of the contributions at
three levels:

A direct - contribution from Walmart Canada’s operations,

A indirect - contribution from Walmart Canada’s supply
chain, and

A induced - contribution from spending of wages and
salaries by the employees of Walmart and its suppliers.

Given the heightened uncertainty in the economy, Walmart
Canada’s economic contribution is estimated for a pre-
pandemic year, 2018, butthe evidence on the growthin
economic contributionin more recentyears is provided as
well.

Please refer to the accompanying Methodology Appendix for
a detailed explanation of the model and data sources usedin
the study




Walmart Canada’s Economic
Contribution in Newfoundland and
Labrador, Pre-Pandemic a

Total (direct, indirectand induced) impact!

In 2018,2 Walmart Canada’s operations and investments
contributed...

/~/|' $277M in Gross Domestic Product (GDP)3

e $167M in labourincome

£

|
1
[

b A
'tJ{' 2,000 in FTEs created or sustained

$0.44 in GDP sustained in Newfoundland and Labrador’s > m

economy for every dollar of Walmart sales and investments harmacist Manager ~ /

. 4 FTEs sustained in Newfoundland and Labrador for every
million dollars of Walmart sales and investments




Walmart Canada’s Economic Contribution Across Supply Chain in
Newfoundland and Labrador - GDP

GDP sustained by Walmart Canada’s operations and investments across its supply chain in

Newfoundland and Labrador, 2018

Walmart Canada’s ope rations and Construction Transportation and warehousing Professional services Finance and
investments sustainjobs and GDPin a insurance
wide range of industries from
manufacturing to professional services
and agriculture.

Indirect contribution, by industry

In 2018, Walmart Canada’s operations
and investments sustained $98M in
GDP across its supply chain in Food manufacturing

Newfoundland and Labrador. The
top 5 industries where Walmartis able
to drive GDP include:

A Construction: $17M in GDP
A Otherservices: $14M in GDP

. . Utilities and real estate
A Transportation and warehousing:

$13M in GDP
Food manufacturing: $12M in GDP
Utilities and real estate: $12M in GDP

Other services

Food
services

Agriculture

> T
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Walmart Canada’s Economic Contribution Across Supply Chain in
Newfoundland and Labrador - FTEs

Indirect contribution, by industry FTEs sustained by Walmart Canada’s operations and investments across its supply chain in
Newfoundland and Labrador, 2018

Construction Food manufacturing Professional services | Agriculture

In 2018, Walmart Canada sustained or
created 800 FTEs across its supply
chain in Newfoundland and

Labrador. The top 5Sindustries where
Walmartis able to support employment
mirror in parts the findings on the
previous page:

A Construction: 156 FTEs

A Otherservices:140 FTEs
. Other manufacturing Utilities
A Foodmanufacturing: 133 FTEs and real
. . Other services estate
A Transportation and warehousing: 96 : :
FTEs Transportation and warehousing
A Professional services: 5SFTEs Finance and insurance

31

Food services

30
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Walmart Canada’s Economic Contribution Growth - Newfoundland and
Labrador

Walmart Canada’s Economic Contribution to Newfoundland and Labrador's GDP

(S million)
320$ In recent years, Walmart Canada’s
2018-2021 Compound Annual economic contribution has been growing
300 $ Growth Rate (CAGR)=47% along with the growth of its operations and
investments. It is estimated that Walmart
2803 Canada’s total economic contribution to
2605 Newfoundland and Labrador’'s GDP grew
2018 2019 2020 2021 by 4% annually on average over the 2018-
2021 period. This brings Walmart Canada's
Walmart Canada’s Economic Contribution to Newfoundland and Labrador’sFTEs economic contribution to more than
$306M in 2021 up from $277M in 2018.
2800 2018-2021 C°mp°““d_A[‘““a' Over the same period, the number of FTEs
2,600 Growmmte(y created and sustained by Walmart Canada
also grew and reached approximately
2,400 2,500 in 2021.
2,200

2018 2019 2020 2021
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Walmart Canada’s Social Contributions
In Newfoundland and Labrador
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Walmart Canada’s Social Contributions

Walmartis committed to making a positive impact on the communities in which it operates.

The importance of corporations giving back to the communities in which they operate cannot be overstated. It is imperative that companies operate in an ethical and
sustainable way, taking careful consideration of the community, environment, and society.

Trends observed in recent studies:

@ 67% of young professionals prefer to work for “socially inclined” companies’, and a company’s purpose being tied to
\,) social contributionis a key driver to improve employee engagement and loyalty.?

Consumer goods make up 70% of the average shoppers’ sustainable purchasing

=
g 4 in 10 shoppers say they choose sustainable goods often or whenever possible.

Part of Walmart's corporate mission is to build a better
world - helping people live better and renew the planet
while building thriving, resilient communities. This means
making meaningful and positive social impact for
associates, customers and the broader communities where
Walmart operates, through both business activities and
community giving.

Community Giving '}:{:‘
Annual national fundraising
campaigns
Community and regional
grant programs
Direct charitable
contributions
Donations of space

Business Activities
Providing affordable prices
Providing quality jobs
Training and career paths
Investingin the local
community
Investing in local suppliers
Contributing to the local
tax base

Social
Contributions
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Modelling Walmart Canada’s Social Contributions

To assess social contributions, Deloitte received
community giving data' and conducted interviews with
Walmartinternal stakeholders and national partners.2

Outcome-level impacts were determined from inputs (i.e.,
Walmart’s charitable contributions) and outputs (i.e., benefits
to the community that result from inputs) using established
proxies provided by national partnersand by modeling
Walmart’s contribution to improved outcomes using
community giving and publicly available data.3

Walmart Canada’s contributions towards social outcomes
should be considered estimates, as other factors (e.g.,
contextual) may have also contributed to the results
achieved. Social contributions are estimated based on the
total attributable amount of money and resources provided
to community and national partners. Deloitte relied on data
collected and provided by national partners.

Please refer to the accompanying Methodology Appendix
for a detailed explanation of the model and data sources
used in the study.

Food Banks Canada, and the Salvation Army.

Walmart Canada Limited | Walmart Canada’s economic and social contributions
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Walmart Canada’s Social
Contributions

Deloitte conducted a study of Walmart’s social contributions from
2019-2021, with key results below. Across Canada, Walmart’s impact

includes:

Over CA$200 million in donations through community
giving:
Hﬁ ~$100 million worth of in-kind goods

% >$26 million in cash!

®
{} ~$75 million fundraised at-til

Contributing to improved food security for almost
100,000 Canadians through 45 million meals donated

9,282,981 hours of career-related skills training and 1,041
management DE&l trainings

Contributing to ~3,500 less hospitalizations through the
delivery of 713,178 COVID-19 vaccines

Composed of contributions from the national, regional and community grants and other community giving

capital projects

1338\




Walmart Canada’s Social Contributions:
Community Giving

Walmart recognizes the importance of giving back to Canadian communities.

Fostering roots with big and small organizations across Canada through national, regional and EXAMPLES OF WALMART ASSOCIATES GIVING BACK

community grants make up the DNA of Walmart’s community giving.
Walmart is committed to building and supporting strong communities,
Walmart Canada’s National Grant Programisin collaboration with national partners - Breakfast whileinspiring associates to give back.
Club of Canada, Food Banks Canada, Canada Children’s Hospitals Foundation and the Canadian
Red Cross - who received over CA$15 million from 2019-2021.1n 2021, the Regional Grant Program
was introduced, awarding a total of CA$500,000 to 19 high-impact organizations across Canada.
From 2019-2021, over CA$5.2 million was distributed through the Community Grant Program, an
ongoing initiative that offers all Walmart stores the ability to provide financial support to
community-based organizations.

Associates are the foundation of Walmart’s community giving and
service. Every year, associates from each of Walmart’s 402 stores come
together to give up to $6,000 to local organizations. Associates play a
critical role in annual national fundraising campaigns for Walmart’s

national partners. The resounding success of these fundraising drives
would not be possible without associates coming together with their
communities to raise money and awareness for important causes.

O National Grant Program 7 Community Grant Program
Provide direct charitable contributions and Each of WalmartAs 402 st or e sjes s .
host annual fundraising campaigns with grants to the local community LE pOSItlve effects are further compounded when stores come

Wal mart As national par ners together to coordinate their donations to a common organization or
charitable purpose.

14

o The grant program is a big part of employee
engagement and helps create a sense of

R_egional Grant Program

Select organizations in the four regions across Canada where Walmart communi ty.
operates receive a minimum of $20,000 to expand or enhance their reach ~ Regional Operations Assictant

2
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Giving Back to Canadian Communities

Walmart partners with organizations eager to make a positive changein the local communities in which it operates.

National grants distribution
A Partnerships with Food Banks Canada, Breakfast Club 2019-2021
of Canada, Canadian Red Cross, Canada Children’s -
Hospi : $47,750,454
ospitals Foundation

Grant Programs

A Direct charitable contributions and annual national
fundraising campaigns

A Organizations canoperate ona local, regional or national level

$27,288,238

A Recipients receive a minimum of $20,000 for their operations
Regional or to promote special programs

$14,153,861

A Every Walmart store selects up to six local organizations to receive
a$1,000 grant

A Associates help to choose grantees, and stores within a region will
sometimes collaborate and provide multiple grants to the same
organizationto amplify impact

@ A

. Commitment to improve patient outcomes and increased access to healthcare services for underserved and
Health Access and Equity o
marginalized groups
Food Security Commitment to ensure that all Canadians always have access to enough food for an active, healthy life
Disaster Preparedness /\ " Commitment to prepare Canadians for possible disasters, and to provide aid to those in need in the face of
disaster or conflict

and Response

Walmart Canada Limited | Walmart Canada’s economic and social contributions 17



Spotlight: Community and Regional Grant Program in Newfoundland

Breakdown of community and regional grants in Newfoundland and Labrador.

YOUTH SERVICES AND PROGRAMS 32%

|

HEALTHCARE 28%

I

EDUCATION 14%

1

COMMUNITY SERVICES, RESOURCES, 89
o

AND OUTREACH

COMPASSION AND VICTIM SERVICES %

bl |

SUPPORT FOR MINORITIES AND

o,
MARGINALIZED COMMUNITIES" 3%

'i

OTHER 10%

2
Includes general community services or supports, services for families, adults, seniors and veterans, recreation, employment services

organizations involved in community outreach, and community-related fundraising

' Includes women
includes all youth-focused services and programs, organizations involved in child and youth development, athletics, camp, and cadets

Through the Community Grant Program, Walmart can support local causes that associates
care about. Stores and associates encourage eligible organizationsin their communities to
apply for the grant, fostering strong ties and forming partnerships at the local level.

From 2019-2021, theimpact in Newfoundland and Labrador included:

<t

areas:

. . Healthcare 32%

Introduced in 2021, the Regional Grant Mousiing Fer AT 329%
Support for Minorities and Marginalized

1%

Program distributed $500,000 to 19
organizations working in key impact

In Atlantic Canada (which includes Newfoundland and Labrador, New Brunswick, Nova

Scotia, and P.E.1.), two organizations received a total of CA$125,000 to run programs

spanning the building of safe and affordable housing to improve health, safety, child
development, and opportunities, as well as fostering goodwill for children with

CA$145,000 in grants
was distributed

104 unique

organizations supported

827% of funds went towards high impact areas of Youth
Services and Programs?, Healthcare, Education and
Community Services, Resources, and Outreach3.

Communities
Community Services, Resources, and Outreach 11%

Protecting Animals and the Environment 5%

serious illnesses.

Walmart Canada Limited | Walmart Canada’s economic and social contributions 18



Health Access & Equity

Walmart contributes to the well-being of local communities and helping people in Newfoundland and Labrador live better.

Walmart is working to provide affordable, accessible and human-centered care to associates and the community. Since 2006, Walmart has opened 76 medical centres in partnership with
Jack Nathan Health to provide high quality healthcare services such as family medicine, walk-in care, rehabilitation and medispa services. These investments in community health support
healthcare delivery and achievement of broader public health goals in Canada.

From 2019-2021, Walmart was the largest private contributor to children’s hospitals in Canada, with $4.17 million donated and 1,300 certified pharmamsts _
$47.43 million fundraised by associates. In partnership with Canada’s Children’s Hospitals Foundation (CCHF), Walmart’s funds in Walmart’s national network of in-store pharmacies that provide '
raised are undesignated, meaning that the 14 children’s hospitals across the country can use the funds where they are needed Canadians with more affordable access to vital medication
most. Since 2019, Walmart stores have helped the community access healthcare:

In Newfoundland and Labrador

via Jack Nathan Health Centres

and pharmacies 1,614 Free diabetes health screenings
77,216,810 Prescriptions filled 10,394 Flu shots administered
CA$23.17 million 324 People avoided getting sick
Customer savings on drug dispensing fees’ from the flu"?
via partnership with CCHF Working with CCHF to give Maritime youth more of their childhood back
Over the last three years, Walmart It's through dynamic research and discovery that CCHF will of
2’931,900 In-person and virtual visits associatesin Newfoundland and Canada’s children. From be_nchwor_k research to clinical trials, CCHF hospitals are working hard to discover
‘e . L b d rrai d $1 32 mi"ion to new treatments, cures and innovations.
? abrado t‘:n‘se =T —. A IWK Health Centre implemented the Nova Scotia Hip Surveillance Program for Youth with Cerebral
75’559 Surgeries performed "' support CFItIC.a] activities at ’Ehe Palsy
f Ja neway Children’s Hospltal Providing the right care, in the right place, at the right time requires accurate diagnosis, highly effective
F d . treatments and care, and the flexibility to support children and their families within hospitals and beyond.
. oundation. Walmart’s donations are helping CCHF hospitals to create child- and family-centered environments.
10’259 Research papers pUthhed A IWK Health Centre implemented Translating Emergency Knowledge for Kids (TREKK) tools and

resources, a knowledge mobilization network that aims to improve emergency care for children across
4 140 Clinical trial £ d Canada and provide free online resources for parents
Inical trials perrorme
k]

CCHF is also working to create healing environments with child-friendly facilities and equipment that have
the sensibilities of kids and their families at the heart of the design.
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Spotlight: Walmart’s COVID-19 Pandemic Response in Newfoundland

Since the start of the COVID-19 pandemic, Walmart has helped to meet urgent needs in Newfoundland and Labrador and across Canada.

. Newfoundiand and Labrador In 2021, Walmart stores and health centres in Newfoundland and Labrador supported via:

. Other Canadian provinces

2,509
COVID-19 vaccines administered

l l

ﬁ‘ 2,409 12
People protected

Hospitalizations
against severe disease' T
avoided

Contributing to:

Walmart implemented strategies to create an environment in which customers feel safe to
shop during the pandemic. Through measures such as restricted shopping hours, enhanced
cleaning, mandatory face coverings, contact-free services, and daily health checks for
associates, most customers surveyed agree that Walmart is a safe place to shop and feel

strong trust in Walmart as an organization.

! Based on weighted average for vaccine efficacy of 96% of doses administered in Canada (Pfizer, Modemna, AstraZeneca) to prevent severe

>150,000 3,000- 150,000 0 -3000 disease progression.
2 Based on statistical modelling of the A hospitalization between vaccinated and unvaccinated of those that received two doses of vaccination at

Walmart sites. Please see the Methodology Appendix for more details on modelling employed.

—— Doses & tests provided =—
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Responding to Food Insecurity

Walmartis working to ensure that all Canadians have access to enough food foran active and healthy life.

Walmart Canada offers some of the lowest prices among Canadian retailers - providing everyday low prices is one way that Walmart isimproving Canadians’ access to
healthy and affordable food.

Community giving is another way that Walmart is combatting food insecurity across Canada. In partnership with Food Banks Canada, Breakfast Club of Canada and Salvation
Army, Walmart has provided more than $7,139,000 in funds for vital programs for at-risk youth and food insecure households. Associates have distributed an additional

$226,000 to local organizations promoting food security through community- and regional- level grants.

By tackling food insecurity in communities
?TP 1,438

Food Banks People with improved food
=) 97,912 Canada security from 2019-2021'

ol
B Number of Canadians with improved food

security from 2019-2021'

45,000,000 Meals donated

@ $206,679

Forincreased food access in
communities with a higher-than-average

By creatin nurturing environment where children can flourish

H Breakfast
513,489 kids reached per day through breakfast ‘g CLUB portion visible minorities, Indigenous
programs - . 2
peoples and low-income households
©00— s
% 313,228 -0~ 446,735 451,870
Kids with improved Kids with improved Kids with reduced
academic mental well-being' incidence of
performance' malnutrition’
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Disaster Preparedness and Response

Walmartis working to prepare Canadians for possible catastrophes, and to provide aid to those in need in the face of a disaster or conflict.

Strong communities areresilient in the face of unexpected changes, such as natural disaster. Walmart aims to effectively prepare for and respond to disasters, with a focus
on associate safety and recovery of business operations to serve the needs of its communities. Walmart’s strong partnership with the Canadian Red Cross has continued to
help communities across Canada create awareness of disaster preparedness. Since 2003, Walmart associates and customers have directly raised over $60 million for Red

Cross disaster preparedness and relief efforts.

Every year the Red Cross responds to approximately 3,000 disasters - ranging from natural disasters to house fires. With the cost of natural disasters increasing every year
since the start of the decadel, itis important communities in Newfoundland and Labrador and across Canada areprepared to respond and support the most vulnerable
members of the community during times of crisis. From 2019-2021, Walmart has helped the community prepare for and respond to disasters:

Across Canada

CA$13,813,860

Raised and donated to domestic

andinternational disaster
response and recovery

CAS$37,690

Value of goods donated for
disaster preparedness and
response.

CA$2,822,169
Purchasing support for disaster
relief

207100

Beneficiaries supported
financially following a
disaster?

2,495

Businesses supported
financially following a
disaster?

Associates in Action
———mcn_m——
o
b-J

During an annual month-long campaign, Walmart
associates work put in a tremendous amount of effort to
help raise funds for the Canadian Red Cross. Fundraising
and volunteering provide meaningful ways to connect
with the community and professional development
opportunities. Support from Walmart, its associates, and
customers is vital to the Red Cross’s ability to respond to
crises as more frequent and complex emergencies arise.

ey
B
4

@

2022

“Every dollar donated matters to help people recovering from disasters. In

addition, donating spreads love and empathy in the community”
- HaVu, Red Cross Walmart Ambassador
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Note to Reader

The results presented within this document have been provided to Walmart Canada for the purpose of assessing the socio -economic contribution of Walmart C.
operations and investments to the economy of Canada and to the economies of selected Canadian jurisdictions.

This study does not represent a cost - benefit analysis for Walmart Canada or any other stakeholder and does not represent a compa rison of the potential socio - economic

i mpact of Wal mart Canadads operations and investments to the potential i mpact of an alternati\
Deloitte LLP (fiDeloitteo or fADeloitte Canadao) does not assume tyaasgresuled theocircalation, publitayion, or | i abi | ity
reproduction or use of this initial analysis contrary to its intended purpose.

This analysis has been made only for the purpose stated and shall not be used for any other purpose. No party other than Walm art Canada is entitled to rely on this analysis

for any purpose whatsoever and Deloitte accepts no responsibility, liability, or duty of care to any party other than Walmart Canada.

The analysis is provided as of September 7, 2022, and Walmart disclaims any undertaking or obligation to advise any person of any change in any fact or matter affecting this
analysis, which may come or be brought to Walmartds attention af wveatthatthee isdny materidh ehargoif any falf t hou't I
or matter affecting the analyses after the date hereof, Walmart reserves the right to change or modify the analysis but are u nde r no obligation to do so. Observations are

made on the basis of economic, industrial, competitive and general business conditions prevailing as at the date hereof. In t he analyses, assumptions have been made with

respect to the industry performance, general business, and economic conditions and other matters, many of which are beyond Wa Imart 6s control, including g
industry regulation.

The full extent of the ongoing COVID -19 pandemicds impact on the economic outl ook r e méireaders towangderttramtithe analysisisi s , t he
based on third - party data (e.g., economic and industry data) up to September 2022 and does not include any consideration of the likely economic impact of either COVID

events or the related fiscal stimulus measures.

The assessment of social contribution (except the Associate Scholarship Program, for which primary data was collected through an online survey) relies on data provided by

Walmart Canada, its national partners, and publicly available data. Deloitte did not conduct independent validation of data r eceived from Walmart Canada or its national

partners. Walmart Canada and national partner information used in the assessment was taken as reported. The data provided spa ns the time period of January 2019 to

December 2021.

The assessment of social contribution did not take an experimental approach using counterfactuals. Counterfactual analysis is a comparison between what happened and what

would have happened in the absence of the intervention. Due to data limitations, a counterfactual approach was not possible a tt he time of the assessment.

Wal mar t Canadads contributions towards social outcomes should be cydmasialsoecontibutecktts the resalts e s | as ot he
achieved. Social contributions are estimated based on the total attributable amount of money and resources provided to commun ity and national partners.

No opinion, counsel, or interpretation is intended in matters that require legal or other appropriate professional advice. It is assumed that such opinion, counsel, or

interpretations have been, or will be, obtained from the appropriate professional sources. To the extent that there are legal issues relating to compliance with applicable laws,

regulations, and policies, Walmart assumes no responsibility therefore.

Deloittebds analyses must be considered as a whole and that sel ecttwitogtcqgnsidering al fastorsahd atalyses anal yses,

together, could create a misleading view of the issues related to the report. Amendment of any of the assumptions identified thr oughout this report could have a material
i mpac't on Deloitteb6s analysis contained herein. Should any of t hemartian wovided rotsbe faptwalioocoreect, not be ac
Deloitteds analyses, as expressed in this report, could be significantly different
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